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Abstract

“Contemporary Isan cultural Brand Identity” is an example
focusing on how to use the characteristics of Isan Culture to create a
new value into products. Many people believe that such approach is

able to increase business opportunities by inserting new contemporary
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meanings and representations, but as this paper strongly argues, the
notion of Isan Culture paradoxically becomes fixed and controlled.
Consumer’s perception of Isan cultural identity is unfortunately inflex-
ible, that make it difficult to adapt to modern culture. As far as my
argument concerns Isan culture should be developed and changed
over contexts or times.

This assumption leads to the research of Local Cultural
Hybridization in Contemporary Isan Brand Identity Design. The results
of this study can determine assumptions and also lead to create the
experimental Contemporary Isan Culture Brand Identity design that
could provide signification opportunities of Isan Culture to be flexible
and variable. This experiment has designed based on the concept of
flexible brand identity and new ways of consumers’ participation. Al-
though the experiment is in the beginning process, it seems to enable
us to move away from the fixed notion of cultural identity. Surely, it
needs to be developed - as what this paper argues for — through the
notion of multiple appearances, hybridization, and diversity. So, it is
not surprising that Isan Culture Brand Identity could be seen in the

lisht of Postmodern Era.

Keywords : Brand Identity Design, Contemporary Isan Cuture
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